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INTERNATIONAL AND RUSSIAN FASHION BRANDS 

IN THE MASS-MARKET: COMPETITION BY SERVICE 
 
The article describes situation on the Russian fashion mass-market, considers 

buying preferences about in-house brands and international brands and the influence 
of the country’s economic situation on popularity of Russian brands, presents feasi-
bility of consumer behavior research in dependence to their character type, lifestyle, 
appearance and using this information for the up-selling. The authors give an exam-
ple of successful customer-centric approach from international brands and offer ways 
to improve personal sales based on brand customer knowledge. 

Keywords: mass-market of fashion garment, brand, consumer research, cus-
tomer communications, up-selling, competitiveness. 
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